PHILLIPROGERS.CO

PHILLIP
ROGERS

Award-winning freelance
communicator and designer with
a passion for bringing ideas to
life. | have a keen eye for detail
and bring a unigue blend of
creativity, technical proficiency,
and exceptional communication
skills to each project.

SKILLS

Adobe Creative Suite
Communications

Typography / Branding
Accessible / Inclusive Design

Public Relations Powerpoint

SEO Social Media Management
Canva Wordpress

Paid Search MailChimp / ActiveCampaign
AWARDS & RECOGNITION

COLLEGIATE SPORTS INFORMATION DIRECTORS OF AMERICA (COSIDA)
11 National Design Awards
Program Guides (100+ pages) and Sports Posters

CITY-COUNTY COMMUNICATIONS: MARKETING ASSOCIATION (3CMA)
Two [(2) Savvy Awards [(First Place)
Magazines Category / Graphic Design Category

TEXAS ASSOCIATION OF MUNICIPAL INFORMATION OFFICERS (TAMIO)
Two (2] Awards of Excellence [First Place)
Municipal Marketing Plan Writing and Design

EDUCATION

B.A. — JOURNALISM - PR M.ED. — ADULT & HIGHER ED

Public Relations Athletics Admin
with focus in Graphic with focus in
Design and Marketing Communications

University of Oklahoma University of Oklahoma

PHILLIP@PHILLIPROGERS.CO

(405) 880-0794

EXPERIENCE

PHILLIPROGERS.CO | DALLAS, TX +« BIG CANOE, GA
Freelance Communications and Design Specialist

Conceptualized and designed website and graphic
design projects for global clients in a wide array of
industries. Managed communications and public
relations efforts for various companies. Projects
included logo design, branding, blog writing, paid
search, email marketing, magazine layout and
design, business plans, slide decks, apparel, and
website design.

* Spearheaded re-branding efforts for a
golf tournament that achieved a 49%
increase in gross revenue during first year
of management over its historical 10-year
average. Work included logo development,
print/digital collateral and website design.

* Designed new client website that led to a
205% increase in unique viewers.

JIMMIE AUSTIN GOLF CLUB | NORMAN, OK
Marketing, Sales and Communications Manager

Responsibilities included the management of all
marketing, public relations, graphic design, and
membership initiatives for the golf club.

* Conceptualized and designed all advertising,
marketing, and communications collateral for
the golf club, which resulted in a 46% increase
in club membership, a 64% increase in social
media subscribers, a 21% increase in e-club
subscribers, and a record number of web site
impressions in back-to-back years during my
two years of employment.

UNIVERSITY OF OKLAHOMA | NORMAN, OK
Sports Information Director

Duties included graphic design, media relations,
content writing, marketing and community
outreach for two nationally-ranked sports
programs.

* Received 11 national awards from the
Collegiate Sports Information Directors of
America (CoSIDA) for the design of annual
program guides and team posters, including
five Best in the Nation honors.

* Provided weekly e-newsletter contributions
to a subscriber database of 165,000 and
social media management on accounts with
225,000+ followers.



